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but he’s one o f us,” Crosby told Browne. Geffen believed in
Browne’s music, but when he attempted to get Ahm et Ertegun to sign him to Atlantic Records, Ertegun instead suggested that Geffen form his ow n label and sign the singer him
self. Geffen did just that, and Asylum Records w as born, with
Geffen once again teaming up w ith Elliot Roberts.
The title of the label, o f course, w as a brilliant pun.
Asylum , on the one hand, w as created to offer a safe haven
for artists, one built on the promise o f creative freedom. In a
testament to that Spirit, singer-songwriter JD Souther would
later say that “Asylum w as the only record label I ever really

loved.” But the label’s name w as also a sly nod to the collec
tion of California eccentrics and willful artistic pioneers that
Asylum housed - beginning w ith the irrepressibly outspoken
man at the top.
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A s it happened, Jackson Browne turned out to be a signif
icant first signing not only becauseofhis outstanding talent
and eventual commercial success, or because he became one
of Geffen’s lifelong personal friends. (To this day, Browne
includes a generous thank-you to Geffen on every album he
releases.) But Browne also proved to be one of Asylum’s most
valuable talent scouts, guiding the Eagles, as well as other
important artists, to the label.
Asylum became one of the hottest companies in the music
business, and Geffen’s career in the music industry would
evolve over the years into Elektra/Asylum, Geffen Records,
the David Geffen Company (DGG), and, in partnership with
Steven Spielberg and Jeffrey Katz;enberg, DreamWorks SKG.
Along the way, Geffen would play an important role in the
careers of Joni Mitchell, Neil Young, Cher, Bob Dylan, Sonic
Youth, John Lennon and Yoko Ono, Guns n’ Roses, and
Nirvana.
Increasingly, however, music became just one among many
of Geffen’s creative endeavors, and eventually the entertain
ment industry itself had to take a place alongside other, more
personal —and, in some ways, more public —concerns. A s he
became one of the richest men in America, Geffen amassed
a peerless collection of post—
World W ar II American art. A
publicly declared gay man, he has made A ID S organisations
and research one of the centerpieces of a philanthropic activ
ism that has elevated the David Geffen Foundation to its stat
ure as one of the leading charitable institutions in the world.
During the 2008 election campaign, Geffen’s endorsement
of Barack Obama and fundraising oil his behalf was among
the pivotal moments of Obama’s rise to the presidency. And,
as journalism struggles to survive the massive changes that
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digital culture has wrought, talk persists about Geffen’s inter
est in purchasing the 7^ew Yor\Times.
Ever since a health scare (which fortunately turned out to
be the result of a misdiagnosis) sidelined Geffen in the late sev
enties, he has frequently been known to dismiss projects that
bore or frustrate him with the expression “Life is too short.”
Having accomplished enough for several lifetimes, he is nqw
either contemplating his next dramatic move or settling into
a period of enjoying his life free from the travails of business.
It is characteristic of Geffen that only he knows for certain
which path he has chosen—and characteristic o f his life at the
center of the cultural world that so many people have their
eyes on him, wondering what he will decide. $
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